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Tourist market is the foundation and driving force of the tourism development, 
therefore spatial structure of tourist market, which made a positive impact on the 
speed, quality, scale and efficiency of tourism economical development, forms the 
basic content of tourism geographic study. The dissertation, having customer resource 
spatial distribution as its research object, makes customer resource spatial distribution 
a unity of synthesis of scale and geographical position. It analyzes the affecting 
factors of the scale of tourist market from the macro-environment perspective and at 
the same time picks individual affecting factor’s quantative analysis indicator; 
constructs Analytic Hierarchy Model, according to the affecting factors got through 
analysis, to conducts qualitative research of Analytic Hierarchy Model and constructs 
tourist market evaluation model, combining actual situation to explain and illustrate 
research conclusion. On the basis of the analysis of scale vector, this paper defines 
each tourist market and explains their spatial distribution relationship, and finally 
analyzes and studies its rule. Selecting Nanjing city and Chengdu city as the empirical 
objects of study separately, through the analytical study of the spatial distribution of 
tourist markets, the dissertation aims to confirm the feasibility of the model. At the 
same time, the thesis makes a contrast between the above-mentioned cities’ customer 
resource spatial distribution, and then arrived at guiding opinion of tourist market’s 
exploitation. The structure of the dissertation is as follows： 
The first chapter illustrates the research background and the way of doing the 
research, puts forward the research subject, specific research object, research methods 
and etc, and finally presents the whole frame of the paper. 
The second chapter has an overall review of relevant literature within the subject, 
briefly introduces related theories, stresses the Analytic Hierarchy Process and 
completes the explanation and conclusion of the theories in the paper. 
The third chapter is mainly about the basis of modeling, focuses on the 














that, the chapter analyzes research object and makes selection from the targets, then 
conclude the affecting factors that influence spatial distribution of tourist market. 
The fourth chapter is the quantative research of spatial distribution of tourist 
market. Through Analytical Hierarchy Process, on the basis of making clear of the 
changing relationship between tourist market and each factor, this chapter abstracts 
the working system of each internal factor of scale vector, and accordingly constructs 
Analytical Hierarchy Evaluation Model and conducts quantative study and carries on 
correspondent tests simultaneously. 
The fifth chapter centers on case studies. Primarily by choosing a specific 
location, based on the existing evaluation model, this chapter proceeds with research 
into the spatial distribution of its customer markets. 
The sixth chapter is the concluding part. The final conclusion points out the 
sphere of application and possible limitations, analyzes the deficiencies in the 
research and contemplates the further research orientation and methods. 
Through the research, the author discovers that scale vector of tourist market 
takes on relative gradient distribution and this phenomenon is mainly due to the 
internal economy of places of guest resource, the difference in population, and the 
disparity of tourism channel. Under the circumstances of unbalanced economical 
development of different regions, the analysis of tourist market should take into 
account the population, economy and traffic situation and others. Tourist market 
spatial distribution research provides a significant reference for sales method and 
market philosophy construction. 
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